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What is crowdfunding?





Statue of Liberty (1885)
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Peer-to-peer Business Lending (CrowdLending)

Equity Crowdfunding
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Reward based crowdfunding (Pebble)
$10,3 million by 68,929 backers



$10,3 Million

$20,3 Million

$12,8 Million



$6,4 billion funding & 20 million investors





Good returns for backers & investors
Social, material and financial rewards

Luchtsingel Rotterdam – Social Reward
1300 funders – Reward: name on bridge
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Funding Circle UK
£13,1B – 118,000 businesses
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Sono motors
€1,8 million in equity crowdfunding  



Brewdog – Equity Crowdfunding
£80 million+ in equity raised - 180,000 investors



Profit sharing
Receive % of future profits as investor



Return on Involvement



Crowdfunding = Community Funding
An involved community providing more then money



Crowdfunding and follow-up funding



Convertible loan
30% discount when converted to equity



Oculus Rift
$2,5 million CF -> VC funding -> Facebook exit



Co-investment BMW & Index Ventures
Investment crowd+VC+corporate in spin-off of employees



• 2016 - £7 million (VC) +  £1 million (Crowd)
• 2017 - £22 million (VC) +  £2,5 million (Crowd)
• 2018 - £85 million (VC) +  £20 million (Crowd)

(valuation 40x higher then 2016)

Monzo
Crowd + VC investment in multiple funding rounds



Tips for successful campaigns



Tip 1. Involve your community



Co-creation with customers



Co-creation and crowdfunding with customers



Sony – “First Flight” platform
Campaigns from own employees (R&D)



Tip 2. Clear Goal



Build new wind park by community
1.076 members - 18,5 million euro wind park



Tip 3. Urgency



Dominicanen – Maastricht
Book shop - Management buy-out after bankruptcy



Tip 4. Know your community and make them happy



Good returns for backers & investors
Social, material and financial rewards



WakaWaka – Social/Material Reward
10 crowdfunding campaigns. Buy 1 – Give 1



Pre-sales for new online newspaper – Material Reward
18.000 subscribers - >1 million euro seed funding



Equity share in company – Financial Reward
1.052 investors - 2 million euro equity



Tip 5. Communication Plan



Be authentic
Share your personal story



Crowdfunding = Community Funding

Funding from an involved community

Crowdfunding = More than money

Marketing, market research, local support

Crowdfunding for projects

Define very specific goals for fundraising

Crowdfunding campaign = Marketing campaign

Not only a fundraising campaign

Key take-aways on Crowdfunding
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